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The Human World 
AHRC Strategy 2013-18 

 “Arts and Humanities 
research is a vital part of 
the cultural wealth of this 
country, engaging millions 
of people through the 
exhibitions they visit, the 
music they listen to, the 
books they read and the 
plays and films they 
watch.” 



 



AHRC and the BBC 
New Generation Thinkers 

• First cohort in 2011 – over 1,100 applications 

• 60 applicants attend workshop, 10 become Radio 3 NGTs 
each year 

Editorial Workshops 

• BBC programme editors and A&H researchers 

• WW1, Dylan Thomas, Scottish ID, Shakespeare 

Researching WW1 

• BBC WW1 At Home – 1,400 stories broadcast 

• Good for programme content, good for researchers 

• 5 AHRC WW1 Engagement Centres (2014-16) 

 

 

 



www.ahrc.ac.uk/ww1 



What have we learnt? 

• Arts and humanities research – in demand 

• Nature of partnerships with creative and 
cultural sector and communities  

• It’s not just about money – it’s time to share 
ideas, develop and create new projects 
together 

• HEI Barriers: HEI infrastructure and processes 
can make life difficult (contracts, payments, IP) 

• Changing the culture for the next generation 



 



Benefits for researchers 

 Skills development 
 Career enhancement 
 Enhancing your research quality and its impact 
 New research perspectives 
 Higher personal and institutional profile 
 Influence and networking opportunities 
 Forming new collaborations and partnerships 
 Enjoyment and personal reward 
 Additional funding 
 Increasing awareness of the value of research to UK society 
 Increasing student recruitment 
 Inspiring the next generation of researchers 



In your own words… 

• ‘…It re-enthused me about my research’ 

• ‘… It’s like having 106 research assistants’ 

• ‘…It has extended my range of contacts and led to 
new collaborative opportunities’ 

• ‘…It developed my skills – I can now talk about my 
research confidently to a wider range of people’ 

• ‘…It’s provided the springboard for new research’ 

 
RCUK guide What’s in it for me? The benefits of public engagement for researchers 

 



Thank you! 
www.ahrc.ac.uk 


